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SCA IPR consultants news

by Naomi Korn and Charles
Oppenheim

CC-Salon event, London, 20
November 2007

CC-Salon London is holding its final
event of the year at The Crown and
Anchor, 22 Neal St., Covert Garden,
London WC2H 9PS from 7pm to
11pm on 20 November 2007. The
event will feature Jordan Hatcher,

a lawyer and legal consultant
specialising in intellectual property
and technology law, discussing his
work examining the use of Creative
Archive and Creative Commons
licences among UK museums,
libraries, galleries and archives.
http://ccsalon-london.org.uk

Update on the Gowers Review

Paul Storer, Copyright Officer at

the Intellectual Property Office,

has said that they are still awaiting
final clearance on the date for the
release of the consultation document
based on the Gowers Review
recommendations. As soon as we
hear of this date we will let you know.

Open Document Format gains
more support

The first international workshop for
Open Document Format (ODF) public
sector users took place in Berlin

on 29-30 October 2007, hosted by
the Foreign Office of the Federal
Republic of Germany.

The Federal Foreign Minister Frank-
Walter Steinmeier, in his opening
words, called ODF ‘a completely
open and ISO-standardised format’,
considering it an ‘excellent basis’ for
‘a free exchange of knowledge and
information in a time of globalisation’.
The Foreign Office has already linked
its foreign missions in a network
using open-source programs and
shifted to Open Office and Linux
operating systems on its laptops; it
intends to extend this program to all
diplomatic workstations by the middle
of 2008.

According to Florian Scheil of the
LiMux Project Office in Munich, where
a migration to Linux is in progress,
the ODF is a good tool in reducing
the large range of templates and
macros in the municipal government
and in creating more uniform file
management standards. The

municipal administration of Freiburg
will also implement a project for

the migration of 2000 workstations
from Microsoft Office 2000 to Open
Office, relying in the future solely

on ODF and PDF. Horst Brduner, IT
Director, stated that ODF will also be
adopted as the standard file format
by all agencies and departments of
Schwdbisch-Hall.

‘German Foreign Office comes out in
favor of Open Document Format’ (30
October)
www.heise.de/english/newsticker/
news/98208

ODF Workshop (29-30 October)
www.odfworkshop.org/

‘EDRI-gram: Office Open XML

— negative vote at International
Organisation for Standardisation’ (12
September)
www.edri.org/edrigram/
number5.17/ooxml-rejected-iso

Publishers and funders reach
agreement on open access and
re-use rights

The UK PubMed Central Publishers
Panel — a panel comprising research
funders and scientific, technical,
medical and scholarly publisher trade
associations — has agreed a set of
principles in relation to the re-use of
documents for which an open access
fee has been paid.

The agreement recognises that

it is in the interests of fostering

and promoting research that open
access articles may be freely copied
and used for text and data-mining
purposes, provided that such uses
are fully attributed, undertaken on a
non-commercial basis, and do not
interfere with any moral rights of the
author(s) of the articles.
www.wellcome.ac.uk/doc_
WTX041377.html

Report watch

‘HAERVI: HE Access to e-Resources
in Visited Institutions’, SCONUL

and UCISA www.ucisa.ac.uk/
haervi/haerviguide.pdf. Additional
information on the issues raised in this
report can be found on the UK Access
Management Federation blog: http://
access.jiscinvolve.org/

Oya Y. Rieger, ‘Preservation in the
Age of Large-Scale Digitisation, A
White Paper’, Council on Library and
Information Resources, September

2007.
www.clir.org/activities/details/
mdpres.html

Peter B. Kaufman and Jeff Ubois,
‘Good Terms — Improving
Commercial-Noncommercial
Partnerships for Mass Digitisation’,
A Report Prepared by Intelligent
Television for RLG Programs, OCLC
Programs and Research, November/
December 2007

In 2007, OCLC Program and
Research engaged Intelligent
Television to study the partnership
agreements between cultural
institutions and for-profit companies
for the mass digitisation of books and
other media. This report presents
those findings:
www.dlib.org/dlib/november07/
kaufman/11kaufman.html

New OCLC report now
available: ‘Sharing, Privacy
and Trust in Our Networked
World’

OCLC has just published ‘Sharing,
Privacy and Trust in Our
Networked World’. This report to the
OCLC membership summarises the
findings from an international study of
online social spaces, including social
networking attitudes and habits of
both end-users and librarians. OCLC
market research staff developed a
project and commissioned Harris
Interactive Inc. to survey over 6,100
information consumers ages 14 to

84 from Canada, France, Germany,
Japan, the United Kingdom and the
United States. In addition, 382 US
library directors were also surveyed.
The report summarises four primary
areas:



1.The use of social networking, social
media, commercial and library
services on the web

2.How and what users and librarians
share on the web

3.0Opinions on privacy online

4.Libraries’ current and future roles in
social networking

Our findings suggest that the social
web is a very different place, one
being built and shared by millions of
users. As such, the library’s role must
be different, too.
www.oclc.org/reports/sharing/

John Cox (commissioned by the
universities of Edinburgh and Glasgow
for SCURL), ‘Investigative Study
towards establishing a Scottish
Higher Education Digital Library for
Scottish Universities’, September
2007. http://scurl.ac.uk/documents/
SCURLSHEDLREPORT{inal280907JE.
doc

Take a look at ‘Blinkx’, currently the
world’s largest and most advanced
video search engine: www.blinkx.
com. Blinkx are developing
innovative new advertising revenue
models for moving images broadcast
over the net. Instead of the traditional
before, after and/or during the movie,
viewers can choose where they

point the mouse through ‘AdHoc’
point-and-clicks to find out where
they can buy, say, James Bond’s
sunglasses. www.blinkx.com/video-
technology#blinkx%20AdHo

New study: ‘The Impact of Music
Downloads and P2P File-Sharing
on the Purchase of Music: A Study
for Industry Canada’

From Rufus Pollock’s blog, www.
rufuspollock.org: ‘A new study is out
on the relationship of unauthorised
downloading and music purchases.
The work was carried out by two
economists, Birgitte Andersen and
Marion Frenz, of Birkbeck College
(University of London) for Industry
Canada.’

Rufus Pollock, ‘Forever minus a
day? Some theory and empirics
of optimal copyright’, Cambridge
University, July 2007 suggests

that the optimal copyright term is
around 15 years. This was subject to
discussion at the 21 November ‘IP
Breakfast’ at the British Library with
Lynne Brindley, Tracey Chevalier
(author and Chair of the Society of
Authors), Adam Afriyie, MP (Windsor)
and Shadow Minister for Innovation,

Universities and Skills, and Dr Tim
Hubbard (Human Genome Group)
and the Chief Executive of the
Intellectual Property Office, among
others.
www.rufuspollock.org/economics/
papers/optimal_copyright.pdf

We’re keeping an eye out for the
third edition of National Information
Standard Organisation’s ‘Framework
of Guidance for Building Good
Collections’, currently in draft form.
www.niso.org/framework/

Mary Rundle, ‘e-Infrastructures
for Identify Management and Data
Sharing: Perspectives across the
Public Sector’, www.oii.ox.ac.uk/
research/publications/FD12.pdf

Snapshot study an the use of

tha LUK

open content licenceas i
cultural heritage sector

Eduserv has released a study about
‘The Use of Open Content Licences
by UK Heritage Organisations’.
This study investigates the
awareness and use of open content
licences in the UK cultural heritage
community through a web survey.
www.eduserv.org.uk/upload/
foundation/studies/cc2007/final.pdf

This study investigates the
awareness and use of open content
licences in the UK cultural heritage
community through a web survey.

Extended trip reports
and announcements

Building the European
Digital Library: calls for
greater cooperation

Philip Pothen, JISC

A major European conference on
digitisation came to an end today with
a call for greater cooperation between
countries and increased investment
in digitisation at the highest political
levels. The three-day LIBER-EBLIDA
conference in Copenhagen brought
together representatives from national
and university libraries across

Europe to discuss how digitisation
can support moves towards making
available European scholarly and
cultural digital content.

High on the agenda were moves
towards a European Digital Library —
the delivery of integrated access to
the digitised collections of libraries,
archives and museums across

the EU — the involvement of major
commercial players such as Google
and Microsoft and the stated aims
of a number of smaller European
nations to digitise their entire cultural
and scholarly heritage.

Pat Manson from the European
Commission was one of the keynote
speakers. She said the European
Commission had designated Digital
Libraries as one of its i2010 flagship
projects, but that the vision of
integrated access required cross-
domain collaboration, joining up and
selecting content to create a critical
mass. She said the Commission
was addressing these objectives

at political, strategic and technical
levels. Concern was expressed,
however, that while the Commission
was supporting the development

of tools, digitisation itself was

being devolved to member states,
something that is causing tension
given the different pace of activity in
different countries.

There were calls for greater
coordination across countries in

a number of areas: in the area of
funding (from Hans Petschar from
the Austrian National Library); in

the exchange of information about
available resources and the creation
of registries (from Werner Schwartz
and Ralf Stockham from Goettinger
University), and in the area of
technical interoperability (from Stefan
Gradmann of Hamburg University).

Toby Bainton, from the UK’s SCONUL
(Society for College, University and
National Libraries) spoke about

the legal challenges involved in
digitisation and specifically the
question of Intellectual Property
Rights IPR, the optional exceptions
that EU directives in this area allow
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for and their differing interpretations
in different European countries.

Astrid Verheusen from the Dutch
National Library spoke about large-
scale digitisation in the Netherlands
and about how the last ten years had
brought about significant changes

in priorities in the area. At the outset
the quality of the digitisation had
been paramount, which meant a
smaller volume of materials digitised.
But around 2000, she reported, the
emphasis had changed towards
techniques more appropriate for
‘mass digitisation’ projects. This trend
was likely to continue, she said, with
greater streamlining, less time spent
on selection of materials and limited
time spent on restoration. ‘Less then
perfect solutions,’ she said, ‘can
enable us to be flexible, modular and
nimble.’

Paula Marchionni, Manager of the
JISC Digitisation Programme, spoke
about the £22m programme and

its 22 projects and how they are
digitising a wide range of materials,
including newspapers, sound, maps,
cartoons, journals, parliamentary
papers, etc. Most of the projects from
the first phase of the programme had
now made available content, she
said, and the 16 projects from the
second phase were building on their
success and on lessons learnt.

Other speakers in the same session
looked at national digitisation

efforts. Latvian, Catalan and Danish
representatives spoke about how
digitisation was a key strand of their
national efforts to make available
national heritage materials and to
increase the presence of that heritage
on the web as a whole.

Stuart Dempster of the UK’s Strategic
Content Alliance spoke about the
work of the Alliance in developing a
UK Content Framework (for delivery
in spring 2009) and to maximise the
investment being made in public
sector information. A partnership
between key public sector bodies,
including JISC, the BBC and the
NHS, the Alliance is attempting to
overcome the many barriers which
prevent citizens from accessing the
publicly funded content they require
for education, research work and
leisure activities.

Jens Redmer reported on Google’s
Books Search and Library Partner
programmes, calling them *historic’ in
their attempts to make available ‘the

world’s information’ and also to join
up services so that, for example, a
Google search would link not only to
content about a book but also to the
book itself, or, where Google could
not itself digitise the book concerned
due to it still being in print, to local
bookshops where that book could be
bought. The presentation drew a wide
range of questions about intellectual
property, licensing issues and the
ownership of over one million texts
currently being digitised by Google in
Europe and the USA.

Among the recommendations made
by conference delegates were:
changes in European copyright
directives, including greater uniformity
of copyright regimes across the EU;
simplified access to information about
all European library and archive
resources through a single portal

(a ‘European Discovery Space’);
greater coordination in the sharing of
best practice as far as public—private
sector initiatives were concerned to
allay some of the fears felt by many in
this area; agreement on the place of
European developments on the world
stage, and greater coordination of
long-term preservation activities.

Conference chair Paul Ayris
summarised the conference’s
outcomes by saying that digitisation
is fragmented and uncoordinated
with no overarching strategies
which underpin the work being done
across Europe. Calling for greater
coordination across the continent,
he asked why it was that it had
taken a private company, Google,
to show European libraries a way
forward in making available scholarly
resources?

Libraries are changing, he continued,
and these changes constitute a
‘revolution’. But we have yet to
identify what this truly means for
libraries, he suggested. However,
he concluded by saying that the
conference had identified a number
of action points in certain key areas
—such as IPR, funding, greater
cooperation, and so on — and these
would be taken forward through the
appropriate forums.

For further information, please go to:
www.eblida.org

Bridging the gap between
higher education and the
public

Research Councils UK
Julia Short
Julia.short@rcuk.ac.uk

Beacons for Public Engagement is
a new £9.2 million initiative funded
by the UK higher education funding
councils and Research Councils
UK (RCUK), in association with

the Wellcome Trust, to establish a
coordinated approach to recognising,
rewarding and building capacity for
public engagement. It is the biggest
initiative ever launched to support
public engagement throughout the
UK.

The initiative will comprise six
beacons in Manchester, Newcastle,
Norwich, London, Cardiff and
Edinburgh with a National
Coordinating Centre based in Bristol.
The beacons will be collaborative
centres, constituted by a number

of higher education institutions and
partnership organisations. These
centres will lead efforts to foster a
change of culture in universities,
assisting staff and students to engage
with the public. They will involve
partner networks, including further
education colleges, museums,
galleries, businesses, charities, TV
and press and public bodies. The
National Coordinating Centre will
work across the initiative to promote
best practice and provide a single
point of contact for the whole higher
education sector.

Professor David Eastwood, Chief
Executive of the Higher Education
Funding Council for England, said:

‘Universities have never been more
outward looking, or more aware

of the wider responsibilities to
engage across a range of issues.
This initiative is timely as it will
reinforce this increasing openness
by recognising, rewarding and
supporting public engagement
across all higher education activities
and building capacity to do so in all
subjects.

‘Listening to and involving the public
is of fundamental importance to

the work of higher education and
society. By working in partnership
with the Research Councils through
RCUK and the other major funders
we are providing a more coordinated
approach, enabling the higher
education sector to build on the rich



diversity of activities already being
undertaken. We were delighted by
the initial response to this initiative
which involved 87 proposals being
submitted from higher education
institutions.’

Professor Kathy Sykes, Collier Chair
in Public Engagement in Science
and Engineering at the University

of Bristol, on behalf of the National
Coordinating Centre, said:

‘The National Coordinating Centre
will provide leadership and will work
with the Beacons, funders, policy-
makers, and the whole HE sector to
make engaging with the public a key
part of what it is to be an academic.
Our vision is to break down barriers
and open up higher education to the
public. HE will be more welcoming
and accessible, and people in HE
will find their research, teaching and
learning enriched by contact with the
outside world.’

Clare Matterson, Director of Medicine,
Society and History at The Wellcome
Trust, comments:

‘The Wellcome Trust is delighted to
fund the Beacons. We have long
supported public engagement across
higher education — and this initiative
will provide leadership and culture
change within institutions to recognise
and support those individuals who
already do — or those who want to —
engage with public audiences about
their work.*

Speaking on behalf of Research
Councils UK, Professor Alan Thorpe,
RCUK Champion for Science in
Society and Chief Executive of the
Natural Environment Research
Council, said:

‘Much of the work carried out by
higher education institutions has a
direct effect on people’s lives, so it is
important that they are able to access
it and have their say. The Beacons
will do this by giving people the
chance to get involved directly. They
will also help redefine what it means
to be a university in the 21st century,
making public interactions and social
considerations a core part of the role
of any member of staff or student in
any discipline.’

Science and Innovation minister lan
Pearson said:

‘Public and societal engagement
needs to become an integral part of
researchers’ university experience.

Bringing scientists and the public
together is doubly beneficial. It helps
ensure scientific work is relevant to
society and that the public have trust
in science. | want to see a culture
shift to recognise the importance of
this activity within a research context.

‘By increasing active public
engagement with scientists and
the issues we can help enthuse
our young people to be the next
generation of scientists, engineers
and technologists.

‘I very much welcome the Beacons
for Public Engagement initiative
and the pivotal role they will play
in developing the skill-sets of
researchers for the future.’

Media Guardian Changing
Broadcast Summit 2007

Session notes
Chris Batt
cbatt@mac.com

(A longer version of this report is
available through
e.beer@jisc.ac.uk)

Keynote addresses — Digital
Broadcast Strategies

Michael Grade (Executive Chair of
ITV) — There is growing competition
for the attention of the public with a
range of new ‘cheap and cheerful’
ways to share products — streaming
video, niche channels, etc. At the
heart of ITV is not technology or
organisation infrastructure, but ideas
and creativity. It is a production

line creating ‘brand connection’

to mass audiences, which is what

the funders (advertisers) want. ITV
has recognised that there is more
competition for available audience
time and competitor TV channels

do not have the same public service
broadcaster (PSB) constraints

as those imposed on ITV, BBC

and C4. There needs to be a new
approach to regulation to allow fairer
competition. There is hope that the
Ofcom review will provide greater
commercial freedom. Currently ITV
is faced with policies that control how
much they advertise, compared with
others. Google, for instance, has an
advertising revenue that is larger
than all of ITV’s combined. This is
not really in the public interest and
certainly not in the interest of the
shareholders!

Michael took the opportunity to give
an extensive resume of the premium
rate service (PRS) debacle, which
really did not add much to the debate
of the day.

During questions he was challenged
about the time shifting of programme
viewing and the ability to jump the
advertisements. How is ITV dealing
with this? Apparently the evidence
shows that people do not time shift
big popular programmes since they
are usually set piece events (eg
Coronation Street, The X Factor)
where there will be immediate
conversation with others afterwards
or people actually want to share

an outcome — voting or watching a
match. There was some scepticism
about this.
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Jana Bennett (Director, BBC
Vision) — Broadcast media are at a
crossroads with new convergencies,
the plummeting cost of storage

and wide access to broadband. On
demand is emerging as a significant
market need. There are two
narratives — audience and creativity.
The audience now has almost infinite
choice from the BBC, far beyond
what is available live on BBC 1 to 4.
There are always at least 400 hours
of programming available for the
iPlayer. The key audience question is
‘time’ — how can the broadcaster get
noticed, get ‘cut through’?

The recent announcement by the
BBC to reduce programming by 10%
is not simply a way of saving money,
but actually a measured response to
the ‘cut through’ problem. They will
lower volume and increase impact;
the new landscape will reflect a
balance between time and impact.
There will be priority for ambitious
programming at peak times supported
by broadband to give the deeper
experience. There will be a blurring
of online and offline (real-time linear

programming and online 24/7 access).

One such example is the multimedia
extravaganza that is to accompany
the celebration of Liverpool as the
European Capital of Culture in

2008. Other examples included the
upcoming anniversary of the Royal
Society of Science in 2009 and a
new series produced by Laurence
Rees, ‘Behind Closed Doors’, set in
WWII. Audiences want new output
and the BBC will concentrate on
distinctiveness to surprise and delight.
Everyone should be able to find value
from the service. The BBC will remain
the centre of the knowledge mission.

There were questions about a
commitment to increasing access
to the archive, and cautious support
hedged by comments on the cost of
digitisation.

Session 5 — Business and
Technology Solutions for the
Future Face of Broadcasting

Suranga Chandratillake (Founder
and CEO, Blinkx) — This was a

very polished sales presentation for
what looks like a very interesting
development in automatic searching
of complex resources. Blinkx uses

a range of tools including visual
indexing, content relationships,
speech recognition, visual analysis
and context search to build rich
searches across video owned by over
200 organisations. Suranga used the

analogy of the TV remote that enables
easy control of a complex technology,
explaining that in the limitless media
Blinkx offered the simplicity of the
remote to find what is wanted. He also
showed a demo of contextual ‘AdHoc’
advertising, the system matching
brands to particular situations
automatically (this is new and hasn’t
been launched yet). During a clip of
the Bahamas, click the red button and
find hotels or travel information. It was
pointed out that Blinkx is currently

not profitable, but in terms of thinking
through new approaches it is worth
having a closer look.
www.blinkx.com

Session 6 — HDTV

There were four presenters from
Discovery Networks, Lion TV,

the BBC and BskyB and they all
waxed lyrical about the future

of HDTV. However, the real
compelling elements of the four short
presentations were the show reels
that made clear the experience of
HDTV: | want it! The discussions
were about the speed of diffusion
and the tension between the BBC
producing a free-to-air service and all
other HDTYV offers being subscription
(and still quite pricey).

Session 9 — On Demand, on the
Money: Understanding the Future
of TV Consumption

Richard Ayers (Editorial
Development Director, Magic
Lantern) — This was a very lively
presentation about changing patterns
of network use, showing for example
how differently the under-30s use
social networking. The market will
be driven by competition rather than
large organisations controlling what
happens. The presentation was
spoiled by the fact that the show reel
failed to work and for some reason
the organisers cut it short to catch
up time — the only session that they
chopped down. As a result | think we
all missed out.

Session 10 — Broadcasting in the
Digital Age: The Death of TV or the
Birth of a New Age?

David Abrahams (CEO, UKTV)

— David started by suggesting

that there are three waves of TV:
mass audience, one for all; niche
interest channels brigading together
programmes of common interest
(UKTV Food, UKTV Style, etc); and
on demand, where the individual
can make all the choices about what
to watch at any time. In his view,

the second two waves would work
together in future. The linear niche
channels would be supported by rich
web resources to create affinity groups
— for example, the UK Food website.
He suggested this would be portfolio
TV where someone is arranging

the viewing experience, but with
sufficiently careful targeting to deliver
high value to a niche audience — David
cited the success of Dave, the UKTV
channels targeted at 16—40 men.

Mark Goldman (CEO, Current

TV) — Mark talked about the internet
as a mechanism for engaging with
audiences. CURRENT.COM is a peer-
to-peer news and information network
that allows people to build their own
programmes offering a range of
innovative ways for them to learn

how to do so, to form groups to work
together and to use peer assessment
to decide whether programmes should
be broadcast on the main channel.

It appears a very rich environment
and worth looking at more closely

in relation to models for community
engagement in other environments.
An interesting strand was a whole
genre where creators are building
advertisements for commercial
brands that are broadcast and have
from time to time been taken up and
used by multinationals since they are
so effective in reaching key target
audiences. There are problems of
content discovery (but see Blinkx)
and CURRENT.COM shows that the
programme will be the brand.

SESSION 11 — An International
Perspective on the Future of TV

Greg Ricca (CEO, Discovery
Networks International) — There is

a demand for more personalisation,
but at the same time the individuality
of the web has not killed the motion
picture industry, despite home viewing
of DVDs and downloading. Large
audiences will still want to gather
around a big screen together to watch.
Discovery will continue to grow its
products into the future. They see
online as the ‘lean-forward’ experience
and information and curiosity are

the goals to satisfy in audiences.
Discovery have been buying up
successful websites — How Stuff
Works, Tree Huggers, and so on — to
complement their linear programming.

The Strategic Content Alliance
Newsletter is written and produced

by Emma Beer (e.beer@jisc.
ac.uk) and Stuart Dempster
(s.dempster@jisc.ac.uk).
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